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Publicizing Arizona Immunization Mandate:

Media Tips

The new immunization mandate is a vitally important news story for millions of parents of adolescents throughout Arizona.  Ideally, the news media would automatically cover the story as a public service.  However, the reality is that reporters may pass over the story in favor of national news or “breaking” local news.  Your goal, therefore, should be to effectively convey the importance and timeliness of the mandate so that reporters agree to cover it.

To help you publicize the mandate, the Arizona Department of Health Services has press materials available on its Web site (www.azdhs.gov) that you can download, adapt as necessary and issue to local news media.  Following are some suggested steps to follow to inform news media about the mandate, and generate coverage in your local news outlets.  
· Adapt core press release

You can download the core press release on WEB SITE.  Add contact information of your department of health (so that reporters can call you with questions), attribution for the quote, as well as any other standard language (such as a boilerplate) that you include in press releases.

Also, you should add your contact information to the fact sheets on meningococcal disease and pertussis (available on WEB SITE).  
· Create a media list

If you do not have an existing list of relevant media for an immunization-related announcement, create one by determining the right contacts at newspapers in your county.  Reporters who cover the health, family/children’s issues or lifestyle beats would be appropriate to target.
· Call the main switchboard at the newspaper and ask for the news room

· Ask the news room for the names and numbers of reporters who cover these beats

· Distribute press release

While creating your media list, ask the reporters how they prefer to receive press materials: by fax, e-mail or both.  In either case, add a cover note to the press release letting the reporters know that the information is time-sensitive, as parents need to know about the mandate before school lets out for the summer.
· Follow-up with reporters

You should speak with the targeted reporters on the phone to ensure they received the press release and to ask whether they have any questions about the mandate or would like to receive fact sheets on meningococcal disease and pertussis (available on WEB SITE).  This is your main opportunity to “sell” the story and persuade reporters to cover the mandate.  Following are some tips for effective pitching:

· Practice your pitch before you call.
· Keep your pitch concise and focused.

· Be confident – you have a story that deserves to be told.

· Offer to call a reporter back at a later time if he/she is on deadline. 

· Send follow-up materials (and confirm their e-mail, fax, address).

· Ask for the name of an alternate reporter if the one you’ve contacted is not appropriate.

· Keep a record of the reporters you’ve contacted and notes about each.

· Return phone calls promptly.

· Be persistent – without being too pushy.

· If the reporter declines the story, politely ask why and offer to keep in touch.

· Let us know!

We would love to hear about any news coverage resulting from your pitch.  If possible, please let us know about any newspaper articles or other coverage.  

· Mail a copy of the article to [ADHS?]

· E-mail a link to the newspaper’s Web site to [ADHS?]

· E-mail notification of an upcoming story to [ADHS?]
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